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1 2011

X Xa
(aj-ap) (by=by) (ci—cp) : :
7 % 91.80-251.80 46.67-77.28 58.51-111.22
S % 93.00-361.80 55.51-117.90 43.58-134.17
A8* 92.80-123.60 44.57-77.22 55.17-108.36 230 180
CTS* 36.98-58.80 19.26-21.11 32.11-35.84
5 29.60-79.80 27.62-37.31 33.88-59.36
E 46.50-71.00 32.85-55.51 33.03-44.98 151 130
A6 35.50-69.99 27.26-35.95 30.60-59.08
SLS 38.88-69.80 27.46-48.66 43.32-54.63
22.19-32.29 14.53-17.54 N/A
11.88-23.58 10.42-14.69 14.86-18.14 143 1.29
10.48-14.88 8.72-11.31 N/A
:N/A s 2010 ;%
, o X , Xa Xi=

[di+dotds+di)/4 , d; =[ (antan) 2]/ (bi+b2)/2] ,i=1~11;

. data.feelcars.com;
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(Return on Equity,

o

(Price—taker) ,

,ROE

ROE)

(Entrepreneurial

CSMar



2007—2010 A s o
1:ROE=C+B,El+u (1)
2:MS=C+B,EI+u (2)

, (
) N b
B> 0.594 0.406, 1% 5%,
0.581 0.372, EI , ROE MS o
, R SCP “C” uS”
“P” ,EI  ROE MS
b 5 ?
’ (Tl)
o s R&D
(TZ) ’ ’ A
(TM)
(M) (M) o
( ) (LR), ,
EI=C+B,\T+B,To4B;TM+BM +BsM+BLR -+ (3)
CSMAR A
2007—2010 s (OLS) ,
, o , (WLS)
2 3
T, T, ™ M, M, LR
Bp ) 0.349%:k% 0.662%* 0.763%#%* 0.135% —0.273%* 0.446%* 0.370%3%:*
(0.006) (0.016) (0.029) (0.037) (0.046) (0.043) (0.000)
0.717 0.650 0.011 -0.187 0.351 0.429
Rk 1% .5% 10%
o 3
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3 2007—2009
(%)
2754 1875 6 1058 63.79
836 202 1605 1750 5.67
:(2010 Yo
5 2 ’
™  EI , B 0.135 T, 0.662
T, 0.763, o
, 1/3,
, 5% , )
) o 2
o 2 TMM M, pB n.r. p
) 1.2 o
Melitz(2003)
2007—
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2010 , (Profit Rate
of Change) . (ROE) (EI) ,

(PRC) (ROE) (ED)
0.852% 0.758% 0.741%*
0.703* 0.619% 0.6327
A 1% 5% 10% .
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, (Positive
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Study of Market Power Building during Globalization Based on Entrepreneurial

Innovation Examples from Chinese Automobile Industry

ZHANG Xiao—di, JIA Yu-zhe
(College of Economics, Zhejiang University, Hangzhou 310027, China)

Abstract: This paper tries to explore the operative mechanism of entrepreneurial innovation, which is
characterized by factor optimal allocation, in market power building process by establishing a  ‘triangle’ framework
on the basis of technology and market, as well as the collaborative interaction between these two dimensions, and
employs statistics of auto industry for empirical analysis. The research finds out that acquirement of intellectual
property rights and improvements of market channel control (especially the intermediate product market) are two
important ways in market power building, and that enhancement of managing performance and market share can be
achieved through the trail —and —error of different elements’ new combinations in the entrepreneurial innovation
process, thus exceeding what can be done by technological innovation alone. Entrepreneurs could take advantage of
macroeconomic cycle in their elements allocation adjustment and optimization. When economy is down, technology—
seeking and market —developing oriented mergers and acquisitions could improve the temporal efficacy of newly
developed products. What is also advised include: greater R&D investment on the core technology of intermediate
product with high additional value, market —demand oriented remaking of technological innovation process by
choosing advanced technology that are suitable for both their own element endowment and market demand
preference, flexible talent introduction, paying attention to the complementary and collaborative interaction between
technology and market specialists, applying methods such as stock ownership incentive to realize ‘incentive
compatibility” between these two kinds of talents and the entrepreneur.

Key Words: entrepreneur; innovation; optimal allocation; market power; positive feedback
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